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“ESG is not a report we file. 

It is the footprint we choose to leave, 

the people we choose to protect,
 

and the future we choose to build.”

Reporting period
1 January 2025 to 31 December 2025

Reporting scope
This report covers HiFlux Filtration A/S, including activities at the 

company headquarters and production site in Hedensted, Denmark.
 

The report is not externally assured.
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Welcome to the 

ESG Report 2025 
of HiFlux Filtration A/S

Martin Holgaard, 
Managing Director

At HiFlux Filtration A/S, sustainability is part of how we 
develop, manufacture and deliver filtration solutions. 
 
Our work is not about isolated ESG initiatives. It is about 
responsible operation, safe working conditions, efficient 
use of resources and long-term business conduct. We 
operate in an industrial sector where product quality, 
documentation, compliance and reliability are essential. 
These same principles guide our ESG work. 
 
In the coming years, our focus will be to strengthen our 
data foundation, reduce emissions where we have direct 
influence, improve supplier dialogue and continue building 
a workplace where safety, professional development and 
responsibility are central. 
 
We see ESG as a practical management discipline. It must 
help us make better decisions, manage risk and create 
value for customers, employees, suppliers and the wider 
society around us.
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HiFlux Filtration A/S is a Danish company specialising 
in the design, manufacture and marketing of solutions 
for liquid filtration. The company is headquartered in 
Hedensted, Denmark, where most business activities 
originate. 
 
HiFlux develops and manufactures filtration solutions 
for process industries where liquid products need to be 
protected, refined or recovered. The company’s core 
business is based on liquid filtration, with solutions 
used across sectors such as food, dairy, beverages, 
chemicals, polymers, paint, coatings, pharmaceuticals, 
water processing, recycling, energy, fat and oil. 
 
Our business model is based on technical application 
knowledge, customised filter configuration, in-house 
production, documentation and cooperation with local 

partners in selected markets. We support customers 
through the full process from application dialogue and 
dimensioning to manufacturing, testing, delivery and 
after-sales support. 
 
Our value chain includes sourcing of materials and 
components, engineering and production in Denmark, 
cooperation with suppliers and partners, delivery to 
industrial customers, product use in customer 
processes and end-of-life handling of materials 
and components.

Mission
We aim to be the preferred supplier of customer 
solutions for liquid filtration and to increase productivity 
for our customers.

Vision
To be the best developer and manufacturer of 
high-quality automatic filtration solutions.

The road towards better sustainability is an integrated 
element in our strategy. We are working to improve our 
production and business to meet the ESG agenda, 
based on the VSME standard for SMEs.

We have started our journey to reduce our climate 
footprint through targeted actions, supporting the ambi-
tion to limit global warming to 1.5°C.

By using approved management systems as well as 
utilising digital tools, we can manage processes and 
collect information in a structured way. We see 
expanded collaboration, both internally and externally, 
as an important part of our work towards sustainability.

HiFlux Filtration A/S is a Clean Tech company that, 
based on customer needs, develops, manufactures, 
and markets filters for liquid filtration that support and 
build on cleaner technology. 

In the use phase, our products are designed to support 
efficient resource use, reduced waste, product recovery 
and stable operation.

Gross profit 2025
DKK 32 Mio.

Employees 
38

We use raw materials, water, and energy 
efficiently to reduce our environmental 
footprint and support more responsible 
operations.

We maintain safe working conditions and 
promote responsible attitudes towards envi-
ronmental protection, occupational health, 
and workplace safety.

We communicate openly about our sustain-
ability work through qualitative and quanti-
tative reporting on initiatives, progress, and 
performance.

We limit emissions, waste, and 
discharges by improving processes and 
handling resources with care across our 
activities.

We collaborate with suppliers and custom-
ers to improve environmental performance, 
sustainability practices, and working condi-
tions across our value chain.
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Water Consumption
Our water consumption is very low, as water is only 
used for sanitary purposes. This makes water 
consumption a lower priority.

CO2 Emissions
Scope 1 and 2 CO2 
emissions have been a 
key focus area. The 2025 
figures show a slight 
increase compared with 
2024, but remain below 
the 2023 baseline. Scope 
3 data and reduction work 
will be developed further.

Reduction work in Scope 1 and 2 has been initiated, 
and Scope 3 reduction work is being developed.

Energy Consumption
Energy consumption is a key 
focus area and shows a 
decreasing trend since the 
baseline.

After the implementation of 
reduction measures, a 
decreasing trend in electricity 
consumption has begun to 
emerge.

To maintain the reductions 
in general energy consump-
tion, continuous measures 
will be continued. 

As company cars are replaced 
by electric vehicles, electricity 
consumption may increase 
as fossil fuels are phased out.

Waste Management
The recent separation of the company’s waste streams 
provides an opportunity for future reduction and focus on 
recycling reusable waste.

Introduction

Handling of 

HAZARDOUS  WASTE
According to Waste Regulation 

(BEK no. 2512)
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Introduction

HiFlux Filtration A/S is committed to maintaining a safe 
and responsible working environment in accordance with 
applicable legislation. Local safety groups are in place, 
and potential risks are addressed when identified.

Gender diversity
HiFlux Filtration A/S operates in an industry that has 
traditionally been male dominated. Our policies support 
equal opportunities and encourage a more balanced 
gender representation across the company.

In 2025, female representation in the total workforce was 
15% with women represented across different functions.

General workforce characteristics
Collective bargaining agreements are in place for 
selected professional areas, with individual agreements 
covering salary and working time where relevant.

We want our employees to thrive, work well together and 

feel part of a strong team culture. Throughout the year, 
we hold staff meetings and social events for employees 
and partners.

Our focus is on keeping skills and knowledge up to date 
through internal training, external education and profes-
sional development activities.

HiFlux Filtration A/S has a long tradition of educating 
young people within our field. This remains important 
to us, although the availability of young candidates can 
affect the level of activity from year to year.

We also work with social responsibility through our 
participation in the Code of Care program in the local  
community. This supports our belief that social  
responsibility is a shared responsibility.

Our workforce includes employees with different back-
grounds, experiences and abilities, and we aim to main-
tain an inclusive workplace where people can contribute 
and develop.

S

85%
15%

2023
85%
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2024
85%

15%

2025
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At HiFlux Filtration A/S, the ESG mindset is an 
integrated part of the way we plan, manage, and de-
velop our business. Environmental, social, and gover- 
nance considerations are not treated as separate 
initiatives, but as important elements in our daily 
operations, strategic priorities, and long-term decision 
making. 
 
ESG is therefore a recurring and prominent topic on 
both the management and board agenda. This ensures 
that sustainability, responsibility, and good governance 
are considered at the highest level of the company and 
are connected to the overall direction of the business. 
 
We are committed to continuous improvement within 
our work environment, safety, and quality assurance. 
This includes maintaining a safe and healthy workplace 
for our employees, strengthening internal procedures, 
and supporting a culture where responsibility, aware-
ness, and quality are part of everyday work. 

We strive to comply with all applicable laws, 
regulations, and requirements in the markets and 
business areas in which we operate. Legal compliance 
forms the foundation of responsible business conduct, 
and we aim to act with integrity in all parts of our value 
chain. 
 
We aim to promote equally high standards among 
our suppliers and business partners. This applies to 
business ethics, legal requirements, human rights, and 
responsible conduct. Through clear expectations and 
ongoing dialogue, we seek to support a supply chain 
that reflects the same principles of accountability and 
respect that we apply within our own company. 
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Introduction
FOCUS AREAS

•	 Annually, a climate account is prepared via  
Klimakompasset.dk.

•	 We aim to optimize the use of raw materials  
and energy to reduce our impact on the  
environment and climate.

•	 We will work to limit emissions, waste, and  
discharges from our activities.

•	 We will maintain high safety standards for our  
employees and promote responsible attitudes  
towards environmental protection, occupational  
health and workplace safety.

•	 We will collaborate with our suppliers and customers 
to improve environmental performance, sustainability 
practices and workplace conditions.

•	 We are investigating whether solar panels  
could be a future possibility.

•	 Company cars will be electric.

•	 Reduction of emitted CO2 equivalents in  
line with defined reduction targets.

•	 LED lighting has been installed throughout the 
company, and the building envelope has been 
improved both externally and internally.

•	 Climate control has been renewed. 

•	 The building has been protected by a new  
climate screen. 

•	 ESG topics are part of the agenda at  
management level and on the production floor.

•	 CO2 emissions have been reduced by  
20% compared to the baseline in 2018.

•	 A revised supplier Code of Conduct  
is being phased in.

•	 Company cars are being replaced  
by electric vehicles.

•	 HiFlux Filtration has received ISO 14001  
certification, strengthening our structured  
approach to environmental management  
and continuous improvement.

AMBITIONS

INITIATIVES

STATUS
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ESG key figures
Calculation methods for the assessment of ESG metrics.

Environment

CO2e emissions within Scope 1 Klimakompasset.dk

CO2e emissions within Scope 2 Klimakompasset.dk

CO2e emissions within Scope 3 Klimakompasset.dk

Total CO2e emissions (Scopes 1, 2 and 3) Klimakompasset.dk

CO2 intensity, total CO2e emissions relative to 
revenue

Klimakompasset.dk

Total energy consumption Klimakompasset.dk

Energy intensity, total energy consumption relative 
to revenue

Klimakompasset.dk

Water consumption No measurements are performed; water is only used for 
sanitary purposes

Handling of hazardous waste According to the Waste Regulation (Executive Order no. 2512)

Handling of recyclable waste Sold for recycling

Social

Workplace accidents with absence No workplace accidents have been recorded during the period.

Gender diversity in total workforce Extraction from the payroll system

Gender diversity in management Extraction from the payroll system

Gender diversity in other management layers Extraction from the payroll system

Sick leave Extraction from the payroll system

Governance

We strive to comply with all applicable laws and 
regulations

National laws

We aim to promote high standards among our sup-
pliers regarding business ethics, legal requirements 
and human rights

Supplier Code of Conduct
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The Directors and the Management have reviewed and endorsed 
this ESG report and key figures for HiFlux Filtration A/S. 

Hedensted, 2026

Martin Holgaard
Managing Director

8

STATEMENT 
BY MANAGEMENT
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HiFlux Filtration A/S
Lundagervej 25A
8722 Hedensted

CVR-nummer 13457476

www.hiflux.dk


